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Joachim Vosgerau è Professore Ordinario presso l'Università Bocconi e ricopre il ruolo di direttore del
Laboratorio Sperimentale per le Scienze Sociali (BELSS). Insegna Marketing e metodi di ricerca a livello di
laurea, magistrale e MBA, nonché Managerial Decision Making a livello di MBA e executive. Dal 2005 al 2013 è
stato Professore Associato presso la Tepper School of Business della Carnegie Mellon University, dove è stato
anche co-direttore del Center for Behavioral and Decision Research. Dal 2013 al 2015 è stato Professore
Ordinario presso la School of Economics and Management dell'Università di Tilburg nei Paesi Bassi. 

I suoi interessi di ricerca si concentrano sul comportamento del consumatore, con particolare attenzione alla
presa di decisioni e alle preferenze in condizioni di incertezza, autocontrollo e metodologia di ricerca. È autore
di numerosi articoli sui suoi argomenti di interesse, i quali sono stati pubblicati, tra gli altri, nel Journal of
Experimental Psychology: General, nel Journal of Behavioral Decision-Making e nel Journal of Organizational
Behavior and Human Decision Processes. 

Ha conseguito il Dottorato in Management presso l'INSEAD in Francia e un Master in Psychology
specializzandosi in Experimental Social Psychology & Philosophy of Science presso  l'Università di Konstanz in
Germania. 
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BAS B., CIULLI R., VOSGERAU J.
Why Do People Condemn and Appreciate Experiments?

EMAC Annual Conference, May 24-27, 2022, Budapest, Ungheria

CARBONE E., LOEWENSTEIN G., SCOPELLITI I., VOSGERAU J.
He said, she said: gender differences in disclosure

52nd Annual Conference of the Association for Consumer Research (ACR 2021) - October 8-30, 2021, (virtual)

MAIMONE G., VOSGERAU J., GNEEZY A.
I’d rather die by my own hands

52nd Annual Conference of the Association for Consumer Research (ACR 2021) - October 8-30, 2021, Virtual

JUNG M. H., VOSGERAU J., SMEETS P., STOOP J.
Are rich/educated consumers less ethical and prosocial? Two direct, preregistered replications of Piff et
al.s (2012) field studies

51st Annual Conference of the Association for Consumer Research (ACR 2020) - October 1-4, 2020, Virtual
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Belief-based discrimination: beauty premium and beauty penalty
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OVERTON G., VOSGERAU J., EVANGEDILIS I.
Consumers Confuse Consensus with Strength of Preferences
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VOSGERAU J., SIMONSOHN U., NELSON L. D., SIMMONS J. P.
99% Impossible: A Valid, or Falsifiable, Internal Meta-Analysis
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Stati Uniti d'America
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Donate today or give tomorrow? Adding a time delay increases donation amount but not willingness to
donate
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Stati Uniti d'America

SCOPELLITI I., VOSGERAU J., LOEWENSTEIN G.
Bragging through an intermediary
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Pleasure, guilt and regret in consumption: revisiting the vice-virtue categorization in theories of self-
control
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Germania
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Less likely outcomes are valued less

46th Annual Conference of the Association for Consumer Research (ACR 2015) – October 1-4, 2015, New Orleans, LA,
Stati Uniti d'America

VOSGERAU J., PEER E.
Malleability of risk preferences
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Stati Uniti d'America
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Miscalibrated Predictions of Emotional Responses to Self-Promotion
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The Influence of Framing on Willingness to Pay as an Explanation of the Uncertainty Effect

44th Annual Conference of the Association for Consumer Research (ACR 2013) – October 3-6, 2013, Chicago, IL, Stati
Uniti d'America
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Within-category versus cross- category substitution in food consumption
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HUH Y. E., MOREWEDGE C. K., VOSGERAU J.
Thought for food: top-down processes moderate sensory-specific satiation

41st Annual Conference of the Association for Consumer Research (ACR 2010) – October 6-9, 2010, Jacksonville, FL,
Stati Uniti d'America
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