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Piergiacomo Mion Dalle Carbonare is a Lecturer in the Government, Health & Not for Profit Knowledge Group at SDA
Bocconi School of Management and the Academic Director of the Master in Arts Management and Administration (MAMA).
He is the Coordinator of the International Program in Arts Management (IPAM). He has conducted numerous research,
education, and consulting projects with cultural and public institutions.

His research activities focus on arts management, territorial marketing and social impacts. Piergiacomo earned a PhD in
Marketing from the Universitat de Valencia, a Master of Public Management from SDA Bocconi School of Management and
a BSc in Political Science and Economics from University of Massachusetts, USA.

He is the Head of the Delegation of Milano for the Italian National Trust (FAI — Fondo per I’Ambiente Italiano).
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