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Biography

Maria Carmela Ostillio is an Associate Professor of Practice in Marketing and Sales at SDA Bocconi School of
Management. She has previously served as the Responsible Professor for Brand Management at Bocconi University.

At SDA Bocconi, she is the Director of the Brand Academy. Maria has been the project owner for numerous research and
training projects ("Customized-Programs") for companies in the consumer goods, services, and B2B sectors. Her research
primarily focuses on branding, strategic brand management, marketing, and corporate communications. Additional areas of
study include direct and interactive marketing, one-to-one marketing, customer databases, and marketing information
systems.

She is the author of numerous essays and articles on the topics she covers, published in prominent journals such as the
Journal of Interactive Marketing, Journal of Global Fashion Marketing, International Journal of Arts Management, Economia
& Management, and Micromacro Marketing.Maria has been a Visiting Scholar at several foreign universities, including
Columbia University (New York, USA), Northwestern University (Evanston, USA), Tuck School of Business (Hanover,
USA), and Eller School of Management at the University of Arizona (Tucson, USA). She has also been a Visiting Professor
in Italy (Università Cattolica del Sacro Cuore, Piacenza; Università degli Studi di Napoli “Federico II”; Università degli Studi
di Torino, Biella) and abroad (WU Executive Academy, Vienna University of Economics and Business; Skolkovo Business
School, Moscow School of Management; SDA Bocconi Asia Center, Mumbai, India).

In 2013, Maria received the Best Paper Award at the Aimac International Conference on Arts and Cultural Management.
She earned her Bachelor's degree in Political Science with a focus on International Economics from the University of Bari
and an MBA – Master in Business Administration – from SDA Bocconi. Married with two children, Maria has been actively
involved in humanitarian volunteer work for children, the elderly, and those in need. Her volunteer activities have taken her
to several developing countries (Mali, Namibia, Somalia, etc.) and within Italy. Since 2008, she has volunteered with
children and adolescents at Dynamo Camp, part of the SeriousFun Children's Network.

 

Teaching domains

Strategic Brand Management

Brand Reputation Mangement

Corporate Communication

Storytelling
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Content Management

Latest publications

OSTILLIO M. C., CARÙ A.
Value Co‐Creation in a Social Purpose Institution: The Case of the Dynamo Camp Art Factory—Between Art Therapy
and Artification
Journal of Philanthropy and Marketing, 2024, vol.29, no. 4, pp.e1879

OSTILLIO M. C., SCANDURA M.
Rebranding: tra storia e innovazione nel settore fashion Analisi di sei casi recenti
Micro & Macro Marketing, 2024, no. 2, pp.419-448

BERTOLI G., BUSACCA B., OSTILLIO M. C.
Priorità strategiche per lo sviluppo del brand: l’esperienza di S. Pellegrino
Micro & Macro Marketing, 2023, no. 2, pp.393-416

BUSACCA B., OSTILLIO M. C.
Brand management: fra Ritorno al futuro e Interstellar
Economia & Management, 2022, no. 4, pp.69-75

BUSACCA B., BERTOLI G., OSTILLIO M. C.
La Marca. Costruzione, Sviluppo, Valutazione
Egea, Milano, Italy, 2022

OSTILLIO M. C.
Le ricerche per la definizione e il controllo della comunicazione interattiva in Ricerche di Marketing. Metodologie e
tecniche per le decisioni strategiche e operative - II Ed.
L. Molteni, G. Troilo(Ed), Egea, chap. 15, 2022

Grants & Honors

Excellence in Innovation Award - SDA Bocconi School of Management , 2017

Excellence in Marketing paper Award, XII International Conference on Arts and Cultural Management, Universidad de
los Andes, Bogotá, Colombia - AIMAC - The International Association of Arts and Cultural Management , 2013
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