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Biography

Andrea Lanza is Fellow of Marketing and Sales at SDA Bocconi School of Management. He is a Full Professor of
Business Administration at Università della Calabria (Cosenza).

At SDA Bocconi, he was the Director of the MIHT (Master in Hi-Tech Entrepreneurship) Program from 2004 to
2006. He has conducted numerous marketing executive education programs for leading international firms
operating in the IT, mobile phone and energy industries.

His research activities focus on innovation in SMEs, competence and capabilities in business marketing.
Currently, he is working on the following topics: the strategic importance of human capital; radical innovation
spread; the competitive dynamics in the Italian wine industry; innovation in business relations;
entrepreneurship; skills management and capability; and the effects of heterogeneity.

His work has been published in international peer-reviewed journals (Organization Science, the European
Management Journal, the Journal of Small Business Management, the International Journal of Organizational
Analysis) and he has presented his research at the most renowned competitive conferences. He is a reviewer for
the following journals: Organization Science, the Strategic Management Journal, the Journal of Management
Studies, Management Decision, Academy of Management Review and the Journal of Small Business
Management.

Andrea earned a degree in Economics and Social Sciences from the Università di Calabria and a Ph.D. in
Business Administration and Management from Università Bocconi.
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LANZA A., SIMONE G.
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Heterogeneity based research: a bibliometric approach to invisible colleges in the strategic management
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La definizione del costrutto di eterogeneità e il legame eterogeneità-performance
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129
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LANZA A.
Creatività e tecnologia reinventano la tradizione: il caso Survel

Economia & Management, 1999, no. 4, pp.15-27

LANZA A.
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Strategic Human Capital. Creating a Sustainable Competitive Advantage

Edward Elgar Publishing, Great Britain, 2020

PRACTICE-ORIENTED BOOKS

LANZA A.
Creare valore per i clienti business. Le nuove dinamiche competitive nei mercati B2B

Egea, Milano, Italy, 2019
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Innovazione, imprenditorialità e dinamiche istituzionali

Egea, Milano, Italy, 2011
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Knowledge Governance. Dinamiche Competitive E Cooperative Nell'Economia Della Conoscenza

Egea, Milano, Italy, 2000
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Customer centricity e innovator eccentricity in Marketing. Una disciplina fantastica
B. Busacca, M. Costabile(Ed), Egea, pp.319-328, 2018
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Managing Heterogeneity, Allocative Balance, and Behavioral and Technology Concerns in Competitive and
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Giovanni Battista Dagnino(Ed), Edward Elgar Publishing, chap. 2, 2005
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LANZA A.
Institutional dynamism across time and levels. The evidence from the Italian wine industry

76th Academy of Management conference - 6-9 August, 2016, Anaheim, California, United States of America
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The impact of an exogenous shock on strategic human capital configuration. Evidence from Italian Serie A
football, 1960-80

76th Academy of Management conference - 6-9 August, 2016, Anaheim, California, United States of America
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The role of heterogeneous social audiences in the acceptance of radical innovations

71st Annual Meeting of the Academy of Management - 12-16 August, 2011, San Antonio, TX, United States of America
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