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Biography

Alessandro Arbore is an Adjunct Professor of Marketing at SDA Bocconi School of Management.

At SDA Bocconi, he has held the positions of Marketing Area Director, Executive Master in Marketing and Sales
(EMMS) Director (in partnership with Esade Business School), and Scientific Director of the international
program "Senior Management Program." Currently, he serves as the Director of the "Strategic Marketing"
program and is responsible for marketing courses and Market Strategy in the Executive MBA programs at SDA
Bocconi. For over 25 years, he has conducted courses, seminars, research projects, and participated in
professional activities for companies operating in various sectors, including automotive, telecommunications,
and pharmaceuticals, both B2C and B2B.

His research focuses on four key topics: market strategies and revenue models in the era of hyperconnectivity,
market-based innovation, customer value management, and marketing metrics.

He is the author of numerous essays on these subjects, and his works have been published in prominent
journals, including Economia & Management, Journal of the Association for Information Systems, Journal of
Retailing and Consumer Services, and Journal of Service Management.

He has also served as a Visiting Scholar at the Wharton Business School, University of Pennsylvania, USA. After
completing his Bachelor's degree in Business Administration with a specialization in Marketing at Bocconi
University, Alessandro earned a Ph.D. and a Master's degree at the George Washington University, Washington
D.C.

Teaching domains

Market Strategy & Competition
Customer-based Revenue Models
Customer-Centric Digital Strategies
Pricing and Revenue Management

Customer-Centric Innovation
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Strategies of Imitation: An Insight

Problems and Perspectives in Management, 2007, vol.5, no. 3, pp.198-205

ARBORE A., ORDANINT A.
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Mercati e Competitivita, 2005, vol.2, pp.55-73
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VALDANIE., ARBORE A.
Competitive Strategies. Managing the present, imagining the future

Palgrave Macmillan, Great Britain, 2013
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Il mercato family per la banda larga. | driver e gli ostacoli all'adozione

Egea, Milano, Italy, 2008
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ARBORE A.
Market Strategies in a Hyper-Connected World

Bocconi University Press - BUP, Milano, [taly, 2025
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Storie, Relazioni e Business: Social Media Marketing nell'era delle piattaforme
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Marketing Digitale - Il edizione
Egea, Milano, Italy, 2019

MANDELLI A., ARBORE A.
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Egea, Milano, Italy, 2015
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Strategie e giochi competitivi. Gestire il presente, immaginare il futuro. Con aggiornamenti online

Egea, Milano, Italy, 2014
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Competitive Cycles in a Hyper-Connected World: Everything Flows in Dynamic Strategic Thinking for Improved
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2020
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Marketing Strategies in International Encyclopedia of the Social & Behavioral Sciences
J.D. Wright (Eds),Elsevier, pp.555-558, 2015
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The Sound of Pricing: exploring the impact of phonetic symbolism on consumer perceptions’ of
expensiveness
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Computer based lie detection technique for scale validation
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Investigating the overall contribution of interpersonal relationship to customer-to-firm relationship: the
case of key employe
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RESEARCH NOTES OR SHORT ARTICLES IN JOURNALS

ARBORE A., VALDANIE.
Cicli competitivi e giochi di movimento nell’era digitale
2020, Harvard Business Review Italia, Italy

ARBORE A., VALSESIAF.
Quando qualcuno ci ruba il nome
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TEACHING MATERIALS

ARBORE A.
Multi-revenue model: il caso Amazon
2017, SDA Bocconi, Milano, Italy

Grants & Honors

Rotman School of Management Teaching Award - Rotman School of Management , 2020

Teaching Excellence Award - ESADE Business School , 2017

Best Papers Awards of the Sixty-Ninth Annual Meeting of the Academy of Management - Academy of
Management, 2009
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