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Biography

Erika Mallarini is an Associate Professor of Practice in Government, Health, and Not-for-Profit at SDA Bocconi
School of Management. She is responsible for the Key Research Area Health & Wellness at the Channel & Retail
Lab and coordinates OCPS (Osservatorio sui Consumi Privati in Sanita - Observatory on Private Health
Consumption). Erika is the director of the Pharmacy Management course and teaches and coordinates modules
on pharmaceutical companies for the EMMAS (Executive Master in Management delle Aziende Sanitarie) and
MiMS (Master in Management per la Sanita) programs.

She has managed research and training projects with major companies in the health sector, including public
and private healthcare organizations, pharmaceutical companies, intermediate drug distribution companies,
and retail networks in the health and wellness industry. Her research focuses on healthcare management
topics such as health management & policy, pharmaceutical management & policy, sustainability, diversity,
and inclusion in the healthcare sector, and territorial healthcare. Currently, she is working on themes such as
trust management, pharmaceutical care, prevention and compliance, innovative drugs, market access, digital
health, private consumption in healthcare, healthcare & wellness retail management, and intermediate drug
distribution.

Erika is the author of numerous books, essays, and articles on the topics she addresses. Her works have been
published in important journals such as Research in Social & Administrative Pharmacy, Micro e Macro
Marketing, Quaderni Societa Italia Farmacologia, Aboutpharma, and Mecosan. She participates in various
Scientific Committees and International Advisory Boards for the launch of innovative drugs, particularly
biotechnological ones.

Erika has held positions at the Ministry of Economy and Finance and the Ministry of Economic Development.
She has served as an expert at the Ministry of Health, the Higher Health Council, and the Prime Minister's
Office. She was the President of the Corsican Municipal Pharmacies, President of the Oversight Body of
Humanitas San Pio X, and a member of the Independent Evaluation Body (OIV) of the ASL of Cuneo. In the
Sicilian Region, she was a Member of the Evaluation Committee for the General Directors of Healthcare
Companies and a Member of the Management Board of the Strategic Internal Control Service.

Erika earned her degree in Business Administration from Universita Bocconi.
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